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technician programs. Classes are beginning to fill up again this fall and Geor-
gian remains prepared to add spaces and meet industry demand for grads. 

Automotive Manufacturing is a three-year program that includes three 
co-operative education terms. That time spent in the workplace gives gradu-
ates a sound understanding of what the industry is all about and what skills 
and attitudes employers are looking for. Core emphasis is placed on auto-
motive mechanical systems supported by learning about quality optimiza-
tion, up-to-date automotive parts production, manufacturing and assembly 
methods.

Automotive Products Design is also a three-year co-op program. Core 
emphasis focuses on automotive products (parts) design, supported by learn-
ing about quality optimization, up-to-date automotive parts production and 
assembly methods. Technical courses are a key component of this program, 
as are the esthetic considerations of parts design and the artistic abilities to 
develop and document marketable designs. 

Precision Skills offers students a two-year program with one co-op term. 
The program prepares graduates for a hands-on career in the precision 
machining trades, with qualification in multiple areas. Students are trained 
in tool and die, mould-making, general machining and CNC. Graduates 
pursue apprenticeship opportunities and careers in design and programming.  

Prospective students can learn more and take a 360-degree tour of the 
CNC lab, machine hall and other areas of the Georgian engineering technol-
ogy facilities at www.georgianc.on.ca/engineering.

For more information on programs, contact Gary Harris by calling 
(705) 728-1968, ext. 5244 or e-mailing gharris@georgianc.on.ca. You can 
also contact Tom St. John by calling (705) 728-1968, ext. 5490 or e-mailing 
tstjohn@georgianc.on.ca.� 

featureWorkforce Shortages Continue to be a Challenge
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AAPMA’s 2011 Annual Conference & Exhibition lived 
up to its theme, Capturing Opportunity in the Revitalized 
Automotive Sector. Following a multi-year stretch where 
the struggling North American economy took a toll on 
the automotive sector, 2011 saw APMA and the indus-
try come back with a vengeance. With key sponsors, 
speakers and delegates on hand, the atmosphere at this 
year’s conference felt different. A sense of positivity was 
in the air; a sense that the Canadian automotive industry 
really does have a strong and promising future.

While there were speakers and exhibitors from a vari-
ety of backgrounds present, there was a clear common 
theme: innovation. Innovative, new technologies allow 
products to be produced faster and more efficiently. 
Innovative, new processes pave the way for new equip-
ment and products, and the cycle continues. Innovation 
makes the difference between adapting to changes in 
the industry and making those changes. The industry’s 
incredible recovery would never have been possible with-
out innovation, and the industry’s best innovations were 

THANK YOU FOR 
YOUR SUPPORT!
APMA would like to thank all of 
the sponsors that supported the 
Annual Conference & Exhibition!

Platinum Sponsor
Deloitte

Gold Sponsor
Magna International Inc.

Silver *PLUS* 
Sponsor
KPMG

Silver Sponsors
AGS Automotive Systems
PricewaterhouseCoopers
Society of Manufacturing 
   Engineers (SME)
TD Bank
University of Windsor

Bronze Sponsors
Aon Risk Services
AUTO21
Canadian Forces Liaison Council  
  (donated by Windsor Mold  
  Group)
Export Development  
  Canada (EDC)
Japan Automobile Manufacturers’  
  Association (JAMA)
Lanex Manufacturing Inc.
Machines Italia
Ontario Ministry of Economic  
  Development and Trade (MEDT)
Valiant Machine & Tool Inc.
Waterloo Centre for Automotive  
  Research – University of  
  Waterloo (WatCAR)
Windsor Mold Group

The APMA’s 2011 Conference & Exhibition 
was a huge success! 

in every issue

2011 Conference & Exhibition

1.	� APMA President 
Steve Rodgers 
welcomes everyone 
to the 2011 APMA 
Annual Conference & 
Exhibition.

2.	� This year’s conference 
theme was Capturing 
Opportunity in the 
Revitalized Automotive 
Sector.

3.	� The conference, held 
at Caesars Winsor in 
Windsor, Ontario, 
brought together 
automotive industry 
professionals from across 
the country.

4.	� Former APMA 
Chairman Mark 
Stoddart thanks 
outgoing board member 
Kacee Vasudeva.

1 2
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APMA Members Capture Opportunity at



The Automotive Parts Manufacturers’ Association  33

on display in speaker presentations and on the 
trade show floor.

Dinner and speakers
The most important feature of the con-

ference, as always, was the lineup of speakers. 
Nobody went away disappointed, as the 2011 
lineup of speakers was one of the best APMA has 
ever had; conference delegates ranked the quality 
of the presentations very highly.  Not only were 
they informative and delivered eloquently by 
their respective speakers, but the variety of speak-
er topics ensured that presentations were more 
impactful and that all members of the audience 
were fully engaged.

The conference’s focal dinner featured a 
highly entertaining speech by keynote speaker 
Bob Lutz. Lutz, the retired vice-chairman of 
General Motors Corporation and author of his 
new book, Car Guys vs. Bean Counters: The Battle 
for the Soul of American Business, captivated the 
crowd with detailed accounts and descriptions 
of his long, illustrious career, the fall and rise of 
GM and the critical importance of product. He 
addressed the audience with a casual enthusiasm 
and candor that further fascinated his listeners. 
Following his speech, Lutz signed copies of his 
new book for patient observers while shaking 
hands and posing for photos.

Lutz, as spectacular as he was, was not the 
only impressive speaker. Mark Hogan examined 
how automotive companies like Toyota and 
GM have encountered and overcome adver-
sity in recent history, like the natural disasters 

2011 Conference & Exhibition
in Japan. Scott Garberding detailed the chang-
es that Chrysler has made to new and existing 
vehicles as well as improvements to their World-
Class Manufacturing initiative. John Calabrese 
described the new strategies and technologies of 
the reinvigorated General Motors.

Jeff Makarewicz provided a very detailed 
account of the changes taking place in the auto-
motive industry and how Toyota is utilizing 
them, focusing on hybrid and battery technolo-
gies, weight reduction opportunities and overall 
sustainability. The OEM/Tier 1 Purchasing 
Panel of Sig Huber, Carrie Van Ess and Tony 
Luis outlined recent changes and improvements 
in manufacturing processes and identified oppor-
tunities for potential suppliers, both domestically 
and globally.

The Honourable Christian Paradis, Minister 
of Industry, outlined his intents and hopes for 

5.	� Conference attendees listen intently while 
APMA President Steve Rodgers addresses the 
crowd. 

6.	� Mark Hogan, Dewey Investments LLC, 
explains how automotive companies can 
encounter and overcome adversity in the 
industry. 

7.	� Bob Lutz signs copies of his new book "Car 
Guys vs. Bean Counters: The Battle for the 
Soul of American Business."

8.	� Newly-appointed Minister of Industry, the 
Honourable Christian Paradis, addresses 
conference delegates.
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the industry during his tenure in office, while his politi-
cal colleague, the Honourable Sandra Pupatello, deliv-
ered a captivating presentation on how the province of 
Ontario has recovered from the economic downturn 
and how they plan to support the automotive indus-
try moving forward. The Industry “open mic” forum 
allowed delegates to be more engaged and participate 
in the discussion, posing questions to a panel consisting 
of Warren Browne, Eric Mayne and Autoline’s John 
McElroy. A first for APMA’s conference, this forum was 
one of the most popular segments and will be repeated 
in future conferences.

Sponsors
The APMA benefited from the wonderful support 

of 19 sponsors—the most for any single year at the con-
ference.  These sponsors stepped forward to support the 

Canadian automotive manufacturing industry’s biggest 
event of the year. Deloitte led the way as the overall con-
ference partner, while Magna sponsored the conference 
binders that were handed out to all delegates. Other 
sponsors contributed to meals, networking breaks and 
more.

The focus for 2011 was on the quality of attendees 
rather than quantity, ensuring that the right people—the 
difference makers—were in attendance. With a sub-
stantial number of government officials and high-level 
purchasing executives on hand, attendees were exposed 
to more information, insight and business opportunities 
than ever before. The sponsors played a significant role 
in making this event a great success.

As with all conferences, success depends on a com-
mitted group of sponsors willing to step up and rec-
ognize the value of such an event. APMA was indeed 

14.	� Event sponsors played 
a major role in making 
this conference a success, 
contributing to conference 
binders, meals, networking 
breaks and more. 

15.	� Nineteen sponsors, 
including Deloitte—the 
conference’s overall 
partner—supported the 
Canadian automotive 
manufacturing industry’s 
biggest event of the year.

9.	� Lutz captivates the crowd with detailed 
accounts of his long career, the fall and 
rise of GM and the critical importance of 
product.

10.	� John McElroy, Autoline (left), Eric 
Mayne, WardsAuto.com (middle) and 
Warren Browne, Automotive Compass 
(right), answer delegates’ questions during 
the “open mic” discussion.

11.	� APMA President Steve Rodgers welcomes 
keynote speaker Bob Lutz, retired 
vice-chairman of General Motors 
Corporation.

12.	� Sig Huber, Chrysler Group LLC, 
discusses improvements in manufacturing 
processes and opportunities for potential 
suppliers.

13.	� John Calabrese, General Motors 
Corporation, describes new strategies and 
technologies being used at GM.
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blessed to have a wonderful supporting group 
of sponsors and extends a special thank you 
to all of the sponsors who helped make the 
2011 annual conference so excellent.

Exhibition floor
The exhibition room was constantly 

full as delegates made their rounds, enjoy-
ing refreshments and seeking new business 
opportunities with exhibitors. Several guest 
speakers also made their way around the 
exhibition floor, including Federal Industry 
Minister the Honourable Christian Paradis, 
Bob Lutz, Scott Garberding, Jeff Makare-
wicz, Sig Huber and John Calabrese. Exhibi-
tors were thrilled to make their acquaintanc-
es, exchanging business ideas, strategies and 
contact information.

The exhibition room hosted booths 
from a variety of companies, including small 
parts suppliers, large OE manufacturers, 
government branches, educational institu-
tions, financial service providers and foreign 
investment firms. This sort of diversity is 
something APMA intends to maintain in 
the future, making the annual conference’s 
trade show suitable for a wider range of 
industry professionals.

More than the networking, interacting 
with industry leaders or gaining new busi-
ness, this year’s exhibition truly captured and 
reflected the capability and vibrancy of the 
Canadian automotive industry. Following 
some difficult years, the automotive sector has 
emerged stronger and more confident, eagerly 
looking forward to a prosperous future.

One-on-one meetings
A relatively new addition to APMA’s 

annual conference, the one-on-one meet-
ings allowed delegates from parts suppliers to 
meet with purchasing executives from 10 of 
the largest suppliers in Canada: Magna, Lina-
mar, ABC Group, Martinrea, The Narmco 
Group, Van-Rob Stamping, AGS Automo-
tive Systems, Tokai Rika North America, 
Windsor Mold Group and Schukra North 
America. These short, 15-minute meet-
ings allowed the parties involved to briefly 
discuss their business needs, technologies 
and capabilities in the hopes of forging new 
partnerships and doing business together in 
the future. Participants came away extremely 
satisfied with the value of the meetings and 
excited about the possible new business 
relationships that were established. APMA 
intends to significantly expand the one-
on-one meetings component in 2012 and 
expects participation to increase as well.

Revitalized automotive sector
With the conclusion of the conference, 

it was clear that the Canadian automotive 
parts manufacturing industry, along with 
the economy, has been revitalized. And so, 
too, has the Automotive Parts Manufactur-
ers’ Association. With renewed faith in the 
economy and the Canadian automotive sec-
tor, this is just the beginning of more success 
to come. The APMA is back with new-found 
fervor and enthusiasm, adapting to the evolv-
ing industry landscape and preparing for a 
prosperous future.� 

16.	�Honourable Christian 
Paradis, Minister of 
Industry, makes his 
way around the trade 
show floor.

17.	�Nick Samain, Society 
of Manufacturing 
Engineers. SME 
sponsored this year's 
exhibition room.

18.	�Conference delegates 
enjoy refreshments 
and seek new business 
opportunities with 
exhibitors. 

19 & 20	� Exhibitors 
exchange 
business ideas, 
strategies 
and contact 
information.
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21.	�Delegates from 
parts suppliers 
meet with 
purchasing 
executives from 
10 of Canada’s 
largest suppliers 
during one-on-
one meetings.21
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Feature

I
I’ll be honest upfront. I’m more interested in leader-
ship and baseball metaphors than I am in the game 
of baseball.

But last night at the movie theatre, I was trans-
ported decades back to my front row seat behind 
third base in what was then called Forbes Field, 
shouting along with an over-the-top Pittsburgh 
Pirates fan, my uncle Francis.

Moneyball, based on the 2003 book by Michael 
Lewis titled Moneyball: The Art of Winning an 
Unfair Game, refreshed some great memories of 
my baseball fan days and reconnected me to the 
sport at a very different level.

Billy Beane, although a top draft pick that fit 
baseball’s scouting profile like a glove, never shone 
as a ballplayer. After giving up his Stanford educa-
tion for baseball, he determined that it would be 

the only time he ever made a decision for money. 
(Reportedly, he later turned down $12.5 million as 
general manager for the Red Sox.)

With his back up against the wall as a beaten 
Oakland A’s general manager, Beane was ready to 
look at the same old challenge—a low-budget ball 
club competing against the big spenders in base-
ball—in an entirely new way. (He described it in 
the movie as ‘turning the tables on the casino.’) 
It took courage to defy conventional wisdom and 
tradition but Beane did it with an innovative idea. 
He recruited players regarded as defective, based on 
baseball’s prevailing success models and beliefs. He 
viewed baseball statistics with a shift in focus. Then 
he found a way to create value with what historical 
baseball wisdom undervalued.

Finding the right, aligned thinking partner sup-
ported his determination to not only survive but to 
ultimately change the game of baseball.

“Life will always throw you curves, just 
keep fouling them off...the right pitch will 
come, but when it does, be prepared to 
run the bases.” 

–Rick Maksian
If you haven’t seen the movie or read the book, 

Here is a link to the trailer highlights that will 
help bring the story to life (www.youtube.com/
watch?v=RAG74hfW4pM).

While flashing back to Forbes Field as a youth, I 
was at the same time mentally cluing in to compari-
sons between Moneyball and leadership. The film 
mirrored realities and truths I experience firsthand 
every day in my work with business leaders as an 
executive / leadership coach.

Here are five of those reality-truths with baseball 
quotes to drive them home (puns intended).
1.	 As a leader, if you’re willing to open up to new 

ideas and different ways of doing things, you will 

By Ann Stanbra, 

Executive Coach and 

Facilitator, The  

Self-Directed Leader™

“Every day is a new 
opportunity. You can build 
on yesterday’s success or put 
its failures behind and start 
over again. That’s the way 
life is, with a new game 
every day, and that’s the 
way baseball is.”  

–Bob Feller

Moneyball:
Baseball as a Metaphor 
for Life and Leadership

continued on 46
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February 10, 2011 – Nissan 
Mexicana Localization of Content 
and Supplier Day

Nissan Mexicana (NMEX) has established 
a very comprehensive localization program and 
showroom of all the parts they wish to localize 
at their manufacturing facility in Aguascalien-
tes. APMA visited this facility, viewed these 
parts and submitted a list of potential suppliers 
to NMEX. Nissan, in turn, provided APMA 
with a comprehensive list of these parts.

The Department of Foreign Affairs and 
International Trade (DFAIT) and Nissan 
Mexicana, S.A. de C.V. (“NMEX”) organized 
a part suppliers’ day on February 10, 2011. 
This event took place in the Nissan Technical 
Center located in Toluca, Estado de México.

NMEX was looking to increase the inte-
gration of North American suppliers that 
could  support its growth and new product 
mandates, in particular those that already have 
a presence in Mexico.

NMEX was also interested in meeting with 
suppliers of specialized services such as electro-
static flocking and raw materials, including 
aluminum sheet, rubber and stainless steel. 
NMEX selected participants according to its 
procurement needs.

March 23, 2011 – APMA Eye On 
Mexico Breakfast Seminar

Vehicle production in Mexico has exceed-
ed Canada’s production for three straight years 

and production levels continue to rise. As a 
result of recent progress in this area, Mexico 
has experienced considerable improvements 
in new investments. Mexico is one of the easi-
est and least risky investments for Canadian 
auto parts suppliers due to its close geographic 
proximity and available resources.  

APMA hosted the Eye on Mexico semi-
nar to teach attendees more about Mexico, its 
automotive sector and how they may wish to 
incorporate it into their upcoming business 
strategies.

April 11, 2011 – Canadian 
Innovation Day at Ford Motor 
Company

The Canadian Consulate General in 
Detroit, APMA and Canadian industry part-
ners worked with Ford Motor Company to 
produce a “Canadian Innovation Day” on 
April 11, 2011 at their Product Development 
Center in Dearborn, Michigan.

This was a chance for new and existing 
suppliers to present to Ford engineers, design-
ers and purchasing staff their advanced tech-
nologies and/or technical advantages in their 
products from a design, manufacturing and 
cost perspective.

This opportunity was offered to Cana-
dian suppliers seeking to gain exposure and 
access to Ford or their supply chain for future 
model launches. While not specific to any par-
ticular platform or timing, consideration was 

especially given to those that could offer a new 
product, process, material or other innova-
tion—whether it be a future product or future 
application of an existing product, technology 
or material.

May 18-20, 2011 – JSAE Show 
2011

The Society of Automotive Engineers of 
Japan, Inc. (JSAE) held its Automotive Engi-
neering Exposition in Yokohama, Japan May 
18-20, 2011. At the show, manufacturers of 
automobiles, parts and materials, testing and 
measurement equipment, software, car elec-
tronics and related companies worldwide met 
in Yokohama to exchange information on 
the latest technologies in the industry. Over 
70,000 attendees were at the 2011 show, mak-
ing this a great opportunity for companies 
to gain visibility by exhibiting in the Canada 
Pavilion.

June 7-9, 2011 – APMA Annual 
Conference & Exhibition

Industry meets innovation. The 2011 
APMA Annual Conference & Exhibition was 
held at Caesars Windsor in Windsor, Ontario 
and featured industry leading speakers, an 
exhibit hall, one-on-one matchmaking oppor-
tunities and numerous networking opportu-
nities. This annual event is a must attend for 
anyone involved in, or wishing to become 
involved in, the auto industry in Canada.

Leading, Reaching & Connecting:
1 2
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September 7-11, 2011 – Trade 
Mission to China, Exhibiting at 
the China International Auto 
Parts Expo (CIAPE)

The federal and provincial governments, 
along with the APMA, established a trade 
mission to China in early September 2011. 
This trade mission took advantage of the 
CIAPE Show in Beijing.

Following the show, the trade mission 
continued with plant tours in the Beijing 
region and included a trip to the Great 
Wall. The mission then moved to Shanghai 
for one day before ultimately moving on to 
and concluding in Wuhan. During these 
stops, opportunities were provided for plant 
tours and interaction with local parts com-
panies and government.

September 12-14, 2011 – 
Frankfurt Auto Show

APMA participated in this event to 
meet with key German auto executives to 

strengthen relations and promote Cana-
dian suppliers; it was a great follow-up to 
the 2010 IZB Show and precursor to the 
November 2011 Supplier Days in Germany.

September 21, 2011 – APMA 
Annual Golf Tournament

This year’s tournament was held at 
Granite Ridge Golf Club in Milton, Ontar-
io. Granite Ridge is a 6,500-yard, 36-hole 
golf facility located at the foot of the pictur-
esque Niagara Escarpment.

A “scramble” format with a shotgun start 
was used, making this tournament suitable 
for players of all skill levels. Do not miss out 
on this annual networking opportunity for 
you, your colleagues and your clients.

September 28, 2011 – General 
Motors Call for Interest 

The Department of Foreign Affairs and 
International Trade (DFAIT), through the 
Canadian Consulate in Detroit, worked 

with General Motors (GM) and APMA to 
produce a number of Canadian Supplier 
Technology Days at its Vehicle Engineering 
Center in Warren, Michigan in Fall 2011.

GM’s Engineering Centre in Oshawa 
and the Vehicle Engineering Center in War-
ren are engaged in developing new tech-
nologies and are seeking partners in various 
forms:  technology providers, collaborators 
and developers. 

Canadian suppliers interested in 
this opportunity were invited to submit 
their best technologies and innovation 
details for consideration and evaluation. 
These innovations may have consisted of 
new parts, systems, materials or process 
improvements.  Technologies already sup-
plied to GM on existing programs were not 
included in this call for interest; however, 
current suppliers were encouraged to con-
sider applying if they had additional tech-
nologies to offer.

1.	� The APMA’s annual golf 
tournament is a great 
networking opportunity 
for professionals in the 
automotive industry! This 
year’s event was held at 
Granite Ridge Golf Club in 
Milton, Ontario.

2.	� Steve Rodgers meets Dr. 
Ing. Herbert Diess, BMW, 
to discuss localization efforts 
in North America at the 
Frankfurt Auto Show this 
September.

3.	� Alan Schroeder, Trade 
Commissioner for the 
Embassy of Canada, speaks 
at the JSAE automotive 
engineering exhibition 
in Yokohama, Japan this 
May.

4.	� Suppliers exhibit new 
technologies and products 
at Ford Motor Company’s 
Canadian Innovation Day, 
April 2011.

5.	� Canadian suppliers 
submitted their best 
technology and innovation 
details for consideration 
and evaluation at GM’s 
Supplier Day held in 
Warren, Michigan this 
September.

2011/2012 
APMA EventsLeading, Reaching & Connecting:
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November 1, 2011 – Adam Opel, 
Canadian Technology Day in 
Rüsselsheim, Germany

The Department of Foreign Affairs and Inter-
national Trade (DFAIT), through its Embassy 
and Consulate Offices in Germany, worked with 
APMA to produce a series of Canadian Sup-
plier Technology Days in Germany. APMA was 
pleased to advise that it had secured November 
1, 2011 with Adam Opel. Adam Opel is seeking 
new, innovative technologies in parts, systems, 
materials or process improvements.

November 3, 2011 – Canadian 
Technology Day in Germany

In addition to the Adam Opel date of 
November 1, APMA also worked with another 
German OEM for a similar Canadian Technol-
ogy Day on November 3, 2011.

Canadian suppliers interested in this 
opportunity were invited to apply and submit 
their best technologies and innovation details 
for consideration and evaluation. The focus 
was on learning more about what Canadian 
companies have to offer in lightweight / bio-
material and advanced driver assistance sys-
tems / connected vehicle.

November 17, 2011 – General 
Motors of Canada “Discovery Day”

APMA, through its “Connected Vehicle 
Working Group,” collaborated with General 
Motors of Canada to coordinate a Discovery 
Day for potential electrical hardware and soft-
ware suppliers at its Canadian Engineering 
Centre in Oshawa, Ontario.

Canadian companies interested in being 
considered for this opportunity were asked to 

provide their basic company contact, profile 
and technology information details. Specifically, 
General Motors was most interested in learning 
more about the technology and how companies 
can contribute to the automotive sector.

December 7, 2011 – APMA Annual 
Outlook Conference

APMA’s 16th Annual Outlook Confer-
ence, in partnership with Export Develop-
ment Canada (EDC) and supported by 
University of Windsor’s Odette School of 
Business, has been officially scheduled for 
Wednesday December 7, 2011. The Confer-
ence will take place at the Sheraton Toronto 
Airport Hotel and Conference Centre, located 
at 801 Dixon Road (Highway 27 and Dixon). 
Contact APMA at (416) 620-4220 to register.

January 4-12, 2012 – India Auto 
Expo and Supplier Mission to India

APMA is working with The Canadian 
Trade Commissioner Service, Export Devel-
opment Canada and the provinces of Ontario 
and Québec to organize a national pavilion at 
the 11th Auto Expo India taking place in New 
Delhi, India from January 4-12, 2012.

In addition, APMA is also  working to 
secure a series of supplier days several of India's 
top OEMs, such as Ashok Leyland, Ford of 
India, Maruti Suzuki, Mahindra & Mahindra 
and Tata Motors. These OEM visits will likely 
be held the week of January 9-12, 2012, and 
may include visits to Chennai and/or Pune.�

APMA is currently developing other key events on 
specific issues pertinent to our sector.

New, innovative technology in parts, systems, materials 
or process improvements were submitted for evaluation 
at Canadian Technology Day at Adam Opel in 
Rüsselheim, Germany this November (left). Canadian 
suppliers meet Adam Opel AG executives (right).

in every issue Leading, Reaching & Connecting
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REGULAR MEMBERS
Dorel Home Products Inc. 
12345 Albert Hudon Blvd., Suite 100 
Montreal, QC H1G 3L1 

 Representative: Garry Ickman, Director of 
Business Development 
Alternate: Ira Goldstein, VP General Manager 

 Tel: (514) 323-1247 
 Fax: (514) 232-2030 
 E-mail: garry.ickman@dorel.com 

Products: Non Woven Fibers, Natural Cotton, 
Synthetic.

Espar Products Inc. 
6009A Vipond Dr. 
Mississauga, ON L5T 2B2 

 Representative: Dr. Volker Hohensee, 
President 
Alternate: John Dennehy, VP Marketing and 
Communication 

 Tel: (905) 670-0960 
 Fax: (905) 670-0907 
 E-mail: vhohensee@espar.com  
 www.espar.com  

Products: Fuel-operated heaters for automotive 
applications; electrical PTC for automotive 
applications.

Intelligent Mechatronic Systems Inc. (IMS) 
435 King St. N., 
Waterloo, ON N2J 2Z5 

 Representative: Karin Bogacz, Senior Director 
of OEM Business Development 
Alternate: Dr. Ben Miners, Senior Director, 
Emerging Technologies 

 Tel: (519) 745-8887 
 Fax: (519) 745-9774 
 E-mail: kbogacz@intellimec.com  
 www.intellimec.com 

Products: Vehicle Telematics, Vehicle 
Connectivity, Human Machine Interface (HMI), 
V2V – V21 Informatics, Traffic Data.

ASSOCIATE MEMBERS
Arkal Plastic North America Inc. 
1550 Global Dr. 
London, ON N6N 1R3 

 Representative: Arnon Levy, Sales and 
Marketing 
Alternate: Shlomit Shimon, Sales 

 Tel: (519) 644-2700 
 Fax: (519) 644-2703 
 E-mail: info@arkal-automotive.com  
 www.arkal-automotive.com  

Products: Development and production of black 
functional plastic parts, injection molding and ink parts.

Balluff Canada Inc. 
2840 Argentia Rd., Unit 2 
Mississauga, ON L5N 8G4 

 Representative: Greg Soden, Industry Manager 
– Automotive 
Alternate: Norm Clarke, President 

 Tel: (905) 816-1494 
 Fax: (905) 816-1411 
 E-mail: greg.soden@balluff.ca  

Products: Balluff is a world leader in the design 
and manufacture of sensing, connectivity / 
networking and traceability solutions utilized 
in virtually every aspect of the automotive 
manufacturing process. Technologies include 
proximity sensors, mechanical switches, laser 
sensors, photoelectric sensors, vision sensors, 
field network solutions, linear transducers and 
traceability technologies (RFID and ID code 
readers).

Bank of Canada 
150 King St. W., Suite 200 
Toronto, ON M5H 1J9 

 Representative: Jane Voll, Sr. Rep 
Alternate: Wei Dong, Sr. Analyst 

 Tel: (416) 542-1342 
 Fax: (416) 542-1350 
 E-mail: jvoll@bankofcanada.ca  
 www.bankofcanada.ca  

Products: Financial and advisory services.

Bohler-Uddeholm Ltd. 
2595 Meadowvale Blvd.  
Mississauga, ON L5N 7Y3 

 Representative: Jamie McIntosh, Marketing 
Manager 
Alternate: Danny Capo, Product Manager 

 Tel: (905) 812-9440 or (800) 665-8335 
 Fax: (905) 812-8658 
 E-mail: jamie.mcintosh@bucanada.ca  
 www.bucanada.ca  

Products: Bohler-Uddeholm is a global 
manufacturer and distributor of high quality tool, 
die and mold steel. With facilities across Canada 
to serve you, we offer services including saw 
cutting, machining, grinding, thermal processing 
and technical support. 

City of Oshawa 
50 Centre St. S. 
Oshawa, ON L1H 3Z7 

 Representative: Cindy Symons-Milroy, 
Director, Economic Development 
Alternate: Rhonda Keenan, Business 
Development Manager 

 Tel: (905) 436-5617 
 Fax: (905) 436-5623 
 E-mail: business@oshawa.ca 
 www.oshawa.ca 

Products: Assistance to companies interested in 
locating in Oshawa; support to local companies.

Clark Hill PLC  
500 Woodward Ave., Suite 3500 
Detroit, MI 48226-3435 
USA 

 Representative: Bill Kohler 
Alternate: Linda Watson 

 Tel: (313) 965-8667 
 Fax: (313) 309-6903 
 www.clarkhill.com  

Products: Legal and professional services.

Darcor Ltd. 
7 Staffordshire Pl. 
Toronto, ON M8W 1T1 

 Representative: Rob Hilborn, President 
Alternate: Ron Birrell, Director Sales 

 Tel: (416) 255-8563 
 Fax: (416) 251-6117 
 E-mail: rehilborn@darcor.com  
 www.darcor.com  

Products: High-performance, ergonomic casters 
and wheels. For more than 75 years, Darcor 
has been the world leader in high performance 
caster solutions—helping companies in every 
industry to keep things rolling more easily, 
safely, quietly and reliably. With its head office 
and manufacturing facility in Toronto, ON, Darcor 
exports its casters to top automotive, medical 
and industrial companies in 20 countries around 
the world.

KSL Industrial Supply Inc. 
1055 Pachino Crt. 
Burlington, ON L7L 6B9 

 Representative: David Dennis, President 
Alternate: Brian Leiper 

 Tel: (905) 331-2161 
 Fax: (905) 331-1622 
 www.kslindustrial.com  

Products: We offer the metal working industry 
a complete solution for procurement, storage, 
analysis, recovery and disposal of stamping 
compounds, lubricants and coolants.

Meet APMA’s Newest Members
Please join us in welcoming the following companies as new members of the APMA. There is so much to do, from trade agreements to 
leveraging new technology, to pursuing government support programs for our industry. The only way we have the resources to get it all 
done is through memberships. We salute these new members, along with all of our faithful existing members, who continue to provide 
us with their support.

continued on 46
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in every issue

A
PMA has undergone significant chang-
es over the last two years in an effort to 
reassert itself as a vital component of the 
Canadian automotive parts manufacturing 

industry. In early 2010, President Steve Rodgers took 
over and brought with him a new set of ideals and busi-
ness strategies. In July 2010, APMA introduced its new 
strategic vision and rebranding initiative: to Lead, Reach 
and Connect. Our newsletter, once printed and distributed 
to members directly, is now distributed electronically and 
is readily available on APMA’s website, www.apma.ca. 
Our member directory, also once printed and distributed 
directly, has now been made available through our new 
product, the APMA Industry Tracker™, allowing members 
to navigate through member corporate profiles and obtain 
other important industry and economic data. We have 
also launched this very magazine, Lead, Reach and Con-
nect, providing industry members with yet another means 
of keeping up with important APMA and other industry 
news. These innovative changes are just a few ways that 
APMA is keeping up with the ever-changing automotive 
environment.

Along with these newly-added benefits, member-
ship with APMA still offers the same great attributes it 
always has. We spend significant time arranging network-
ing opportunities for our members. With our members 
accounting for 90 per cent of Canada’s OE automotive 
component supply, a $24 billion industry, and by working 
closely with government bodies such as the Department of 
Foreign Affairs and International Trade (DFAIT), Indus-
try Canada, the Provincial Ministry of Economic Develop-
ment and Trade (MEDT) and the global OEMs directly, 
APMA members have access to some of the biggest and 
most important names in the industry to collaborate on 
business ideas, best practices and more.

APMA membership provides other benefits, including:
•	 A unified voice representing member interests to cus-

tomers, government and academe;
•	 Access to critical automotive industry contacts and 

information on a global basis;
•	 Through its board and committee structure, a unique 

format to collaborate and share ideas, strategy, bench 
marking, best practices and initiatives;

•	 Professional lobbying services to accelerate change in 
government regulations and program funding initia-
tives; and

•	 Effective pooling of resources to accomplish initiatives 
otherwise unattainable by companies on their own—as 
the representative of the entire industry, APMA has 
stronger influence to accomplish objectives than any 
company on its own: the whole is greater than the sum 
of the parts.

KEY INITIATIVE AREAS
•	 Direct lobbying of governments with real impact;
•	 Support for the automotive sector and emergency 

assistance of $6 billion for GM and Chrysler;
•	 BDC loans to address the lack of liquidity in the sup-

ply sector;
•	 Increased EDC receivable insurance facilities became 

available;
•	 Corporate tax reductions from 21 per cent to 15 per 

cent by 2015;
•	 Accelerated capital equipment depreciation was 

extended from two to five years;
•	 Increased funding for innovation, research and 

development programs—AUTO21 was renewed for 
another seven years at $5.8 million per year, extending 
the program to 14 years; $145 million over five years 
for the Automotive R & D Partnership Initiative;

•	 Successfully defending Canadian automotive parts 
suppliers’ interests in potential Canada Free Trade 
Agreements and WTO Challenges;

•	 Networking, educational and support programs;
•	 APMA Market Intelligence Program (AMIP), which 

provides members with competitively-priced market 
intelligence information, including vehicle platform 
volumes and launches, heavy vehicle data and other 
key automotive data and strategic insight;

•	 The Operational Effectiveness in Manufacturing 
Program (OEMP), funded in part by the Ontario 
Government; the OEMP benchmarks your organiza-
tion against leading global suppliers and provides you 
with an immediate plan to help save money and meet 
expectations of new domestic vehicle companies;

•	 Relevant, quality events attracting industry executives 
to share insights, discuss issues of importance, share 
best practices and benchmark information while pro-
viding superb networking opportunities;

•	 Targeted publications focusing on specific topics pro-
duced by valued associate members;

•	 Marketing opportunities, Canada Supplier and Inno-
vation Days, lead generation, promotions and net-
working such as the Canada-US Auto Dinner with 
Sergio Marchionne and past Supplier Innovation 
Days with Volkswagen, Hyundai and Chrysler; and

APMA Membership Has Its Benefits

continued on 45



The Automotive Parts Manufacturers’ Association  43

Behind the Wheel of the  
2012 Buick Verano

in every issue

THE WHEELBE
HI

ND

INTERIOR
Inside the 2012 Buick Verano luxury sedan, you’ll find 

everything has a purpose. From the premium materials to the 
right amount of trunk space, our designers went out of their 
way to make the Verano comfortable and purposeful. You’ll 
find premium craftsmanship and design everywhere you look, 
along with exceptional seat comfort. When it comes to the 
driver, the Verano makes you the center of attention, keeping 
you in control while putting you at ease.

EXTERIOR
The 2012 Verano luxury sedan is as elegant as it is beau-

tiful. Our signature black chrome waterfall grille, jewel-like 
projector beam headlam-
ps and calligraphy-like 
chrome accents make the 
Verano fall in line with 
Buick’s impeccable sense 
of design. Complement 
that with stunning 18” 
forged alloy wheels and 
the added sophistication 
of sculpted design and 
you are driving in style. 

PERFORMANCE
The 2012 Buick 

Verano delivers a refined, 
responsive performance 

with a powerful 2.4L dual overhead cam 4-cylinder engine, 
variable valve timing and E85 capability. While on the road, 
this luxury sedan is thoughtfully engineered to grip the road 
with full-function traction control and responsive maneuver-
ability, resulting in a nimble drive.

TECHNOLOGY
The 2012 Verano luxury sedan is loaded with purposeful 

technology that helps you focus on the drive while staying 
connected. Take to the road with our advanced QuietTuning 
technology. Then, personalize your drive with advanced con-
nectivity technologies such as Buick IntelliLink and available 
GPS navigation system.� 
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buyer’s guide
Aluminum Forging 
Raufuss Automotive Companies Canada Ltd.....40

Assembly Modules and Fluid 
Management Solutions 
Martinrea............................................................4

Audit, Tax and Advisory Services 
KPMG LLP..................................inside back cover

Automated Production Systems 
Valiant Machine & Tool Inc................................26

Automotive Abrasives 
Sandmate / Karina Fasteners............................17

Automotive Education 
Auto 21.............................................................28 
McMaster University.........................................17

Automotive Human Resources 
Council For Automotive Human Resources..........8

Automotive Parts and Supplies 
Magna International.................outside back cover

Blow Molding and Plastic Parts 
ABC Group........................................................44

Cable Systems 
Lapp Canada Inc.................................................3

CNC Machine Tool and Distributor 
International Machine Tools &  
  Equipment Inc.................................................31

Cutting Tools and Manufacturers 
Sandvik Canada Inc., Coromant Div..................12 
Walter USA LLC................................................13

Education 
Georgian College of Applied Arts & Technology...9 
University of Waterloo.......................................24

Emergency Courier Service 
Industrial Breakdown Couriers Ltd....................24

ERP Software and IT Services 
Solarsoft Business Systems..............................16

Lean Manufacturing Techniques 
Consulting Services 
Munro & Associates Inc....................................30

Manufacturing Execution Systems 
Tutelar Technologies Inc...................................10

Metal Cutting Tools 
Triumph Tool....................................................19

OEM Metal Stamping / Modular 
Assembly 
Marwood Metal Fabrication...............................30

Precision Tool Manufacturer 
JBO USA...........................................................17

Professional Executive Assistance 
Export Development Canada.............................18

Structural Metal Stampings 
The NARMCO Group..........................................22

Tool Steels and Heat Treatment 
Bohler-Uddeholm Ltd........................................27

Uniforms and Linens 
Canadian Linen & Uniform Service Co.................4

Vehicle Exhaust Systems 
Nederman Canada..................... inside front cover

Velcro 
Velcro Canada Inc.............................................45

Welding Manufacturers 
Lincoln Electric.................................................34

Workholdings, Clamping & Accessories 
Samchully Workholdings Inc...............................6

Workholdings, Clamping, Cutting Tools 
& Accessories 
Expertech Distribution & Technologies................6

•	 Coordinate trade and procurement mis-
sions and participation in international 
trade events with members in leading 
global automotive market areas.

Research and innovation
This area is of paramount importance to 

the future success of our industry in Canada. 
APMA is actively:
•	 Engaged in dialogue with leading 

research organizations such as AUTO21, 
Advanced Structural Materials – Next 
Generation Vehicle (ASM-NGV) Pro-
gram (formerly CLiMRI), Precarn, NRC, 
the “Connected Vehicle,” etc.; and

•	 Collaborating with these groups to 
develop programs that foster innovation, 
research and development and competi-
tive advantages for Canadian companies.

Join the APMA today
With new products and services like the 

APMA Industry Tracker™ and the Lead, 
Reach and Connect publication, there is no 
better time to get involved with APMA. 
Companies are encouraged to join APMA’s 
membership roster and enjoy the ongoing 
benefits that are sure to come.

For more information on membership, 
visit www.apma.ca/overview/membership. 
You can also contact Vince Guglielmo, 
APMA’s Vice President, at vguglielmo@apma.
ca or (416) 620-4220, ext. 233 or Shaun Cott, 
APMA’s Marketing Manager, at scott@apma.
ca or (416) 620-4220, ext. 224.	� 

in every issueMembership Has Its Benefits
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learn and grow. If you aren’t, you won’t. The only way to catch a 
ball is to open your glove.
“It’s what you learn after you know it all that counts.” 

–Earl Weaver
2.	 Learning almost always requires changing. In today’s business 

world, changing equates to surviving and hopefully thriving. The 
real test is to figure out the what, when and how to change.
“One of the beautiful things about baseball is that every 
once in a while you come into a situation where you 
want to, and where you have to, reach down and prove 
something.”

–Nolan Ryan
3.	 To move yourself and/or your business forward, you have to let 

go of something that’s holding you back. It could be a number of 
things; often it’s habit, comfort, fear or something else  that you’re 
unaware of, or aware of but don’t know how to act on.
“You can’t steal second base with one foot on first.” 

–Frederick Wilcox
4.	 Holding on to yesterday with its seemingly safe, tried-and-true 

methods of approaching your role or your business can be hazard-
ous to your future.
“Why does everyone talk about the past? All that counts is 
tomorrow’s game.” 

–Roberto Clemente
5.	 Whether it’s early in the season and you’re eager to build or safe-

guard your reputation or the season’s winding down and you’re 
looking to leave a legacy, both are opportune times to look at your 
“pitching” challenges differently—in a new light and perspective. 
For example, you may need to take a few calculated risks, bridge 
obvious gaps with a new player or an external expert. Create, clarify 
or modify your vision. Perhaps it’s time to look at your data, team 
or structure—or even yourself as leader—with a fresh pair of eyes. 
Get whatever support you need to increase your chances of win-
ning, even when the odds appear to be stacked against you.
“It’s a necessity. We’ve got to get it done. It’s not something 
that’s going to solve itself.” 

–Billy Beane
For those unfamiliar with the origins of executive coaching, you 

may be interested in learning that its earliest roots date back to the 
Socratic method of questioning, around 400 B.C. 

“I cannot teach anybody anything; I can only make them 
think.” 

–Socrates
But it’s earned a respected and in-demand role in today’s business 

environment due largely to the influence of sports coaching in the 
1970s.

“You owe it to yourself to be the best you can possibly be—
in baseball and in life.” 

–Pete Rose.  

Ann Stanbra is an Executive Coach and facilitator. Her company, The Self-
Directed Leader™, helps organizations and leaders get to defined outcomes. 
You can learn more at www.selfdirectedleader.com.
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ASSOCIATE MEMBERS CONTINUED 

Northland Power Inc. 
30 St. Clair Ave. W., 17th Floor 
Toronto, ON M4V 3A2 

 Representative: Tom Hockin, Development Manager 
Alternate: Mike Lord, General Manager Solar 

 Tel: (416) 962-6262 
 Fax: (416) 962-6266 
 E-mail: tom.hockin@northlandpower.com  
 www.northlandpower.com  

Products: Independent power producer.

RSM Richter Corporate Finance Inc. 
200 King St. W., Suite 1100 
P. O. Box 48 
Toronto, ON M5H 3T4 

 Representative: Derrick Phelps, Partner 
 Tel: (416) 932-8000 
 Fax: (416) 932-6200 
 E-mail: dphelps@rsmrichter.com  
 www.rsmrichter.com  

Products: Chartered accounting firm.

Space Aid Manufacturing 
43 Regan Rd. 
Brampton, ON L7A 1B2 

 Representative: Michael Prufer, Sales Manager 
Alternate: Martin Prufer, President 

 Tel: (905) 840-5550 
 Fax: (905) 840-5560 
 E-mail: michael@spaceaidmfg.com  
 www.spaceaidmfg.com 

Products: Design, prototype and manufacture standard 
and custom metal containers and racks for the automotive 
industry. Products include containers, dollies, stacking racks, 
racking, mezzanines and custom flow systems.

Toyota Tsusho Canada Inc. 
1080 Fountain St. 
Cambridge, ON N3E 1A3 

 Representative: Kai Fahrbach, New Business Manager 
Alternate: Kevin Dornton, Account Manager 

 Tel: (519) 653-6600 
 Fax: (519) 653-7722 
 E-mail: kai_fahrbach@ttci.ca  
 www.toyota-tsusho.com  

Products: A global trading company specializing in supply 
chain management and value added services.

Zeifman Partners Inc. 
1 Toronto St., Suite 910 
Toronto, ON M5C 2V6 

 Representative: Allan Rutman, President 
 Tel: (416) 861-1487 
 Fax: (416) 256-4001 
 E-mail: arutman@zeifmans.ca  
 www.zeifmans.ca  

Products: Turnaround consulting and crisis management; 
restructuring and refinancing.� 
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JOIN THE APMA
To learn more about membership benefits or 

how you can join the APMA, call (416) 620-4220 
or send an e-mail to info@apma.ca.








