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Canada Trade Mission to China
CIAPE – Beijing, Shanghai, Wuhan - September 7th - 16th 2011
[bookmark: _Toc275344217][image: ]Partners:
· DFAIT
· Province of Ontario
· APMA
Automotive Mission to China
The Federal and Provincial Governments, along with the APMA, have established a Trade Mission to China in early September 2011. This trade mission will take advantage of the CIAPE Show in Beijing. Following this show, the Trade Mission will continue with plant tours in the Beijing Region and will include a trip to the Great Wall. The Mission then moves to Shanghai, for one day before ultimately moving on to and concluding in Wuhan. During both of these stops, opportunities will be provided for plant tours, interaction with local parts companies and government interaction. The program outline is provided below.  
China’s Automotive Industry
China was the world’s top car producer in 2010, with production of 16.8 million units. This represented a huge lead of more than 6.5 million units over the number 2 producing nation, Japan, which produced about 10 million units in 2010.  There remains still a huge amount of growth potential, with China forecast to be producing 24.5 million light vehicles annually by 2015. Still less than five people in 1,000 own a car. In 2007, Chinese drivers bought 8.5 million vehicles (5.5 million cars, minivans and SUVs and 3 million commercial vehicles). Sales should grow by 1 million vehicles annually until 2015. The number of families that can afford a car is expected to leap from 10 million 2005 to 75 million in 2015. The Chinese government is actively developing a car culture and car industry. One analyst told the Washington Post, “They’re taking the Japanese plan for national development and compressing the time.”   
In 2010 there were 83 vehicle assemblers in China and 72 brand owners. As an example FAW/VW and Shanghai VW are actually 2 different vehicle assemblers by virtue of their joint venture relationships (VW with FAW and SAIC) but VW is a single brand owner in China regardless of where they get there vehicles from. This compares to 15 brand owners in the US. The top 10 brand owners in China in 2010 are shown in the following table. These top 10 brand owners accounted for 59% of 2010 vehicle production.
	Rank
	Brand Owner
	2010 Volume

	1
	Volkswagen
	1,900,076

	2
	SAIC-Wuling
	1,179,852

	3
	General Motors
	1,111,109

	4
	Changan Auto
	1,104,130

	5
	Hyundai Motor Group
	1,042,817

	6
	Toyota Motor
	774,969

	7
	Renault/Nissan
	748,407

	8
	Chery
	691,924

	9
	Honda Motor
	676,812

	10
	Dongfeng Motors
	616,457


Mission Program & Objectives
[image: ]The main objectives of this Mission are to establish opportunities for Canadian suppliers in China, extend the network range of Canadian suppliers in China and to educate Canadian suppliers on the current state of the largest automotive industry in the world.
The following key factors will be covered on this Trade Mission:
· The Mission program starts on Thursday, September 7th with setup at the CIAPE Show in Beijing. This will allow Canadian suppliers to leave Canada on Tuesday, September 5th and thus still enjoy the Canadian long weekend.
· You will be a part of the Canada stand at the CIAPE parts exhibition in Beijing. This is one of China's largest parts exhibitions and is a great way to interact with a large number of suppliers and Chinese OEMs.
· In conjunction with our Embassy and Consulates in China, and the show organizers, we will set up one-on-one meetings during the exhibition so that participants will have an opportunity to interact specifically with Chinese parts suppliers in their own industry segment.
· On the weekend following the show closure, a specific trip will be planned to the Great Wall of China. This is an important part of Chinese cultural history and is an essential must-see while you are in China.
· As can be seen from the following agenda, specific OEM plant tours will also be scheduled. This will include a tour of either the Beijing Benz facility or the Beijing Hyundai Kia facility. As well two local OEMs, Beijing Auto and Great Wall will be included on the tour. At these local OEM facilities we are focusing on an opportunity to interact with staff members from the Purchasing, R&D and Design  to gain further insights into how to do business in China.
· Following the Beijing portion of the trip, the trade mission will continue in Shanghai with meetings with some of the OEMs in this area.
· On the Thursday of the second week, the mission will continue in Wuhan with further opportunities for interaction with Chinese-based OEMs and parts suppliers.
· Overall this trip will provide an excellent opportunity to be part of the Canada stand at one of China's largest automotive parts exhibitions, interact and meet with Chinese OEMs and parts suppliers and gain a far wider knowledge of the current state of the Chinese automotive industry. It will also provide an excellent opportunity to understand the investment environment in China and how to become established in the Chinese automotive value chain. 
· Whether you are thinking about investing in China, acquiring low cost components from China or partnering with another supplier to participate in global vehicle platforms, there can be no doubt that China remains one of the most critical automotive markets in the world. This represents a very cost-effective way to significantly advance the knowledge of your company in the Asian automotive marketplace.
Mission Program Costs
The cost for this 2 week mission is $3,500 for Ontario based parts manufacturing companies and $4,500 for all other parts companies. This will cover your registration costs at the CIAPE show and transportation on trips surrounding specific city events and activities. Suppliers will be responsible for the shipping costs of any components or materials they wish to ship over to be displayed at the show and any show cost over and above the booth that will be established as part of the Canada Stand at the show. As well, suppliers are responsible for air fares to and from China, air fares within China and your hotel and food costs, except where there is a specific organized Canadian event.
Hotels
Embassy and Consulate staff will assist registered suppliers in making the necessary hotel arrangements for each portion of the trip. Suppliers will have an opportunity to participate in only the first week of the trip or the entire two-week portion of the trip.



Beginning of Mission

Proposed Program Agenda

Tuesday September 6th
· Depart Toronto via AC 031
Wednesday, September 7th
· Arrive Beijing 14:20 – Proceed to Hotel
· Hotel: (TBC – will need to pick a hotel convenient to the CIAPE Event)
· 7:00 PM Group dinner and Mission Briefing (including update on the China Automotive Market)
Thursday, Friday, Saturday, September 8th - 10th  
· Attend China International Auto Parts Exhibition(CIAPE) 
· One-on-One meetings with targeted companies attending the CIAPE Event 
· Possible roundtable meetings with local suppliers in the Beijing area on Friday
· For those who may be there on the Wednesday, you can attend the China International Auto Parts Summit Forum at the Great Hall of the People. Various international automotive experts will be speaking at this event. 
Sunday, September 11th
· Free
Monday, September 12th
· Tour the Great Wall of China
Tuesday, September 13th
· Travel to Baoding, Hebei Province, by bus
· Roundtable meeting with some large local Tier 1 companies
· Visit Great Wall Motors 
· Tour Assembly Plant
· Meet with Purchasing, R&D and Design Staff 
Wednesday September 14th
· Visit Beijing Automotive Group (tour of facility and roundtable meeting)
· Depart from Beijing for Shanghai by CA1855
· Arrive Shanghai Hongqiao Airport
· Check in at hotel (TBC)

Thursday, September 15th
· Market Briefing by Consulate General of Canada in Shanghai
· Roundtable meeting with Shanghai Automotive Industry Corporation
· Depart from Shanghai for Wuhan by MU2506
· Arrive Wuhan airport
· Check in at hotel (TBC)
Friday September 16th
· Networking Event (seminar + one-on-one meeting + networking luncheon)
· Visit Dongfeng Motor Corporation (tour of facility and roundtable meeting)
Saturday September 17th
· Return to Canada
End of Mission

















[image: ]



Registration for “Auto Parts Mission to China”
September 7 – September 16, 2011
Company Information
Company Name: 																				
Sub-sector(s):																																									
(engine system, chassis system, body & parts system, electronic system, tool, mould, machine vision, new energy vehicle, car tuning, repairing, testing, diagnosis equipment, satellite navigation, audio, software, engineering & consulting etc.)
Address:																																									    
Website: 																					  
Participant(s) Information 
Participant Name:																				
Working Title:																					
Tel & Fax:																						
Email:																							
Corporate Profile (Maximum 200 word - Including your technologies, main products and services, main customer, strength, success stories, and what distinguishes you from your competitors.)
																																																																																																																								
Partnership and Business Development Objective (Maximum 100 word - What type of partnership and what goals do you wish to achieve through this mission)
																																																																																																																								
                                       
Please note: 
1) The information provided will be included in the Mission Directory and may be edited if too long.  The information will also be forwarded to our partners in the market for seminar invitations and matchmaking use.
2) Participating corporation’s logos and mission participants’ photographs are required to be published in the Mission Directory. 

To Register: 
1) [bookmark: _GoBack]Fax (or scan and email) the completed and signed Registration Form (Page 6 and 7, if paying by Credit Card) to 416-620-9730 (Attention: Shaun Cott).  You will receive a confirmation (either by phone or email) from Shaun before the end of the next business day.  Please email scott@apma.ca  the word format Registration Form so we can undertake preparation of the Mission Directory. 
2) Email your corporation’s Logo and mission participant’s Photo to scott@apma.ca
3) Issue a cheque (CAD $3,500 plus HST – Ontario Supplier or CAD $4,500 plus HST non-Ontario Supplier) payable to APMA.   Mail cheque to Janet Soutar, APMA, 10 Four Seasons Place, Suite 801, Toronto, ON Canada M9B 6H7 or, 
4) Pay by Credit Card by completing the section below and faxing back to APMA at 416-620-9730.

Charge my credit card: $					  as my fee to register for the China Mission.

Credit Card Number: 											    Expiry Date: 		 / 			

Name on Card: 									 Authorized Signature: 						
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